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INHROVATIN T,
Giasteumfrage IDM =5
Mobility 393
Which means of transport did you use to arrive at your holiday What was your preferred mode of transportation during your stay? *
destination? * ki
47.8%
74.3%
T0%
0%
G0%
a0% 0%
A0% 22 4%
2101%
0%
13.2%
o 1% B.4%
11.5% 5.3%
10% 8.4%
i 0.8%
a I o
3.1% 2 8% - [ =
%% - - Privale Long distance | did not uss Train Local Bus Taax Raontal car
Train Crthar Hylord Car E-Car vahicle bus/coach any of thesa

“"Main means of transport (based on km travelled)
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- WOWATRL.
Gasteumfrage IDM s

Mobility 393
Are you familiar with the Guest Pass (Mobil Card South Did you make use of the Guest Pass during your holiday in South Tyrol? *
Tyrol)?

122

120

Yes 335 (B5.2%)

100

80O

a0

40

20

No 58 (14.8%)

28% 36% 24% 12%

Daily Frequently Rarely Never
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*Only for the Yes Responses
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Gasteumfrage

Expenses/cost

With whom do you travel?

60.3%

50%

40%

J0

17.6%

0%

0%
With partner With family

10.2%

Alone

10.2%

in a group

1.8%

R
Other

]
INNIFURTONL.
I DM DR YEA P AL
MARNETERL

How many adults? *

B7.0%

10.1%:

@2 el e @b

How many children? *

51.5%

34 8%

"N Rl PO

*Only for the Response: "With family/children”
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Gdsteumfrage IDM i

MANKETERE.

Expenses/cost 393

What type of accommodation did you choose?

93.7%
S0
40%,
A0
20%
17.3% 17.3%
10%%
T.1%
3.6%
O S
2 ¢ 4 I 45 star hotel 3 I 3s star hoted B4&8 / Apartments / Residence Farm holidays 17 2 star hotel Youth Hostel
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Gasteumfrage IDM &
Expenses/cost 393

How much did you spend on average per adult per day?
more than 200€, . 140-1T0E, ' B0-110€, 50-80€, 30-50€ . 0€, | don't know

Food and drink I .

Other expenses II

Other recreational activities (e.g., musaums, guided tours) I

Local public transport .
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Giasteumfrage IDM oo

Expenses/cost 69
How much did you spend on average per child per day?”
more than 200€, . 140-1T0€, C. B0-110€, 50-80€, 30-50€ Oc, O€, | don't know

Other recreational activities (e.g., museums, guided tours) . : 5.1%: 65.2% 5.8%

Local public transport ._ 75.0%
shopping

Food and drink : __ 50, 7% 11.9%

Other expenses

Accomodation

*Only for the Response: "With children/family”
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Giasteumfrage IDM 5o
Expenses/cost 393

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accomodation

Food and drink
Gondola lifts Plose
Recreational activities (eg., museums, guided tours)

Shopping 4 8%

ro@deinlZel el
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Gasteumfrage

Reason for holiday and activities

How did you hear about the region?

140

120

100

BO

Gl

40

20

151

8%

Friands/malativas

100

Other

95

4%

Google or oihear
search angines

2%

Social Media

41

0%

Online advertising

41

Sowuth Tyrol
adveriising

25

Accommodation
providers

23

Brixen Towsism

L 15
Dastination Towr
ratingfreviaws oparators/Touwrist
platfonm office

u

IMEHGUATRL
I EHVELDIFERE.
MARKETERL.

393

13

5

Media/Meaws
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Reason for holiday and activities 393

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, 0 = no answer)

Being active

Combination city and mountains

Doing something for mind/education

Enjoying the region's natural landscape

Feeling at home

Finding some inner peace/enjoying the silence

L
[y

-] i

Individual and exciusive experiences

Spending time with partnerfamily/friends

The holiday region’s focus on sustainabillity

Trying typical regional food & drink

c@9d4e3e2el el

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gasteumfrage

Reason for holiday and activities

Why did you choose this region as your holiday destination?

ERROMATIES.
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Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
2
Completely fulfilled) R s
3 £25.95%
» I
2 28%
I
3 -? 1 . 0.25%
0 20 40 a0 Il 104

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gasteumfrage

Reason for holiday and activities

Which of the following did you use/try during your stay?

250

200

150

100

268
228
214
155
86
Yo 8% Yo 9% Yo

Shopping n Gondola Bfs Hiking trail
Erixen Piosa natwork

Musaums and Cithar
culbiral offers'n

0%

Swimming Pool
Aduarana

49

2%

Cycling rowule
rrabwaork

37
24
9% lE“r"n
Guided activilies FPlaygrounds

(8.0 Guided ity
tours, thaalrical
lours, guided buko
of heking fours)

18
B

Climberg Hall

16
m-

Bicycle Renial

INHOGATORE,
l O LOFERE.
MANEETERE.

393

12
-E"a"-:-

Bike Park Plosa
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Géasteumfrage ‘iDM sounoss

MANELTTRE.

Sustainability 393

What do you associate with the term “sustainable tourism™? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products

Clean air

Conservation of resources at accommodations/ gastronomy
Emisslon-free/low-emission travel

Landscape-friendly architecture

Low/no use of plastic at accommodations/gastronomy/restaurants
Fedestrian-friendly villages with car-free sireets

Preservation of cultural heritage

Use of green energy at the various accommodations and other tourist Infrastructure
Use of public transport on site

Use of regional and/or organic products for gastronomy/restaurants

Use of tap water as drinking water

Wasle recycling

eoedeiniel el
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Gasteumfrage

sustainability

Are you familiar with tourism sustainability
certifications?

MNo
360 (91.6%)

Yes 33 (8.4%)

FERFUATN S
O UELDPEE Y
BANEETE®ES

393

Which sustainability certifications do you know? A

.I.'J-ic-'iampm:l-ﬂ'n a leg

Tourssemus Walch, TSR, Respact
Social

Klimahaus

150 14021

GETC

Gsdo

GSCT
Green Michalin Star

Greean globse, ecolabsl

How Important Is certification when selecting your ideal holiday reglon’ {1 = Unimportant, 2 = Very important) *

3.7

How important is cerlification when selecting yvour ideal hollday

region? (1 = Unimportant, 5 = Very important) s NN s
8. 36%

23, 8%
3 U368 B
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*Only who Is familiar with certifications
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' IMMOUATORY.
Gasteumfrage IDM i
Sustainability 393

Would you return to this destination for holiday?

Yes 387 (98.5%) |

— No 6 (1.5%)

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gadsteumfrage

Sustainability

Net Promoter Score

-100

Category

7] Detractor(0-6)
+] Passive(7-8)
+| Promoter(9-10)

Total

63

Responses

96 |
272
393

79

100

Percentage
6.36%
24 .43%

69.21%
100.00%

-IJ!
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Gasteumfrage

General questions

In which holiday village do you stay?

70

o0

4 0%

0%

20

10%

0%

Brixen/Bressanone and surroundings

£
7!
o=
&3

Brizen/Bressanons (own

6.4%

Vahmvarma

0.3%

Franzensfesie/Fortarza
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Gdsteumfrage

General questions

How long do you stay in the region?

20%
&
«
L=
&
o
a
&
15% P
o]
i &
1)
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s
A
10% o
5%
0%
Inights 4Anighis Tnighls Snights more 2 nights & nights
than T
naghits

What type of accommodation did you
choose?

a0%
40%
30%
o e
& *
&
10% ._":
) a2
w
I .
. 2
24148 3135 BEE / Farm 17 2 star
star hotal siar hotal Apartm holidays hatel
Resids
Guesthy.

What type of board did you choose?

0%
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I DL PEN .
HARELTERE.
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Giasteumfrage IDM

General questions 393

Is this your first stay in this region?

Yes 180 (45.8%)

No 213 (24.2%) —
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Gisteumfrage IDM &

General questions 213

At what time of year did you visit this region? *

144

120

138
113
104
100
88
a0
B0
40
20
Ba% 53% 49% 41%

Summer Winter Autumn Spring

“Only if the Response of question "Is this your first stay in region?" is No.
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Gisteumfrage IDM &=

General questions 393

Have you holidayed in other regions of "Sidtirol/Alto Adige"?

Yes 257 (65.4%)

No 136 (34.6%)
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Gasteumfrage IDM e
General questions 257

How often have you been on holiday in "Sldtirol/Alto Adige"? *

4-10 times 75 (29.3%)

2-3 times 50 (19.5%)

more than 10 times 105 (41.0%)

1 time 26 (10.2%)

*Cinly if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.

BRIXEN
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Gdsteumfrage

General questions

In which holiday village did you overnight? *

140
120

100

191
129
89
Ir 76
BO 75
&0
40
20
59% 2% 35% 30% 30% 28%
)

Bruneck/Brunico and Gridenal Gardana Alta Badiain
sUrroundingsin =EIETT

Bolzano/Bozen and
surraundmgsin

klerano snd
sumoundings

"Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes

Seiser AlmiAlps di

26%

Crsi Zinnan
DiolomiteaniTres
Paaksin

o8

26%

VinschgauVal VYenosta

s

INEOATORS.
I HEYELDMRA.
MAREETERA.

257

12%

Egoental/sl d'Egaln
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Thank youl!
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