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Residency (Country):

B0

Gender:

| preler not to answer

8 12.3%)

maie 183 (46.6% )

40%

oo
- -
L
Fa

20%

famale 200 (50.9%)

Cithar 1 (0.3%:)

ltalia:

Deutschland:

40%

30

%0

10%%

%0 | -_uw
gt -g_.ﬁ.u
50 | -_..W
1.°
%071 iy
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w0 L [
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Gisteumfrage IDM s

MANETTERL

Mobility 393
Which means of transport did you use to arrive at your holiday What was your preferred mode of transportation during your stay? *
destination? * i
47.8%
74.3%
Fii
40%
B0
50% 1%
40% 22 4%
20%
30%
13.2%
20% 10% 8.4%
11.5% 5.3%
10% 8.4%
S0 0.8%
a I a
3.1% 2.8% = B PR
(L5 — - Privale Lang distance | did not usa Train Local Bus Taaxi RHantal car
Train Crther Hykird Car E-Car vahiclea bus/coach any of thessa

*Main means of transport (based on km travelied)

BRIXEN
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' ihOATHRL.
Gasteumfrage |DM AmETERS.

Mobility 393
Are you familiar with the Guest Pass (Mobil Card South Did you make use of the Guest Pass during your holiday in South Tyrol? *
Tyrol)?

122

120

— Yes 333 (85.2%)

100

80

a0

40

20

No 58 (14.8%) —

28% 36% 24% 12%

Daily Frequently Rarely MNever

BRIXEN

*Only for the Yes Responses
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Gasteumfrage

Expenses/cost

With whom do you travel?

60.3%
Bl%
50%
0%
1%
i 17.6%
I% I
0%
With partner With family

10.2%

Alone

10.2%

In a group

1.8%

i
Other

' INNOUATTINT
IDM I.=|':'.IE'.|.'l-f'EI'|!.
MARRETERE
393
How many adults? *

87 .0%

10.1%

- 1.4%

@28l es eb

How many children? *

51.5%

34 8%

4 5%

8.1%

C N Rl PO

"Cnly for the Response: "With family/children”

BRIXEN
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Gisteumfrage IDM s

MARNKETERLS.

Expenses/cost

393

What type of accommodation did you choose?

53.7%
G0
40%
A0
20K
) 17.3% 17.3%
10%
7.1%
3. 6%
e s
2 I 4 [ 45 star hotel 3/ 3s star hoted B&B / Apartments /| Residence Farm holidays 1/ 2 star hotel Youth Hostel

! Gueasthouse

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

L ]

Gasteumfrage IDM &
Expenses/cost 393

How much did you spend on average per adult per day?
more than 200€, ., 140-170€, B0-110€, 50-80€, 30-50€ 0€, | don't know

Food and drink I . 1%

Shopping

Other expenses II 6.6%

Other recreational activities (e.q., museums, guided tours) I

Local public transport . 2 6%

BRIXEN
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THEFUATOES
DEVELFTER L.
BANHNETLENE,

Expenses/cost 69

E—

Gasteumfrage

How much did you spend on average per child per day?”
more than 200€, . 140-170€, 10, 80-110€, 50-80€, 30-50€ ., 0€, | don't know

Gondola lifts Plose - 1.6%:

Other recreational activities (e.g., museums, guided tours) .

Local public transport

Shopping EEE

Food and drink l

Cther expenses

Accomodation .

“*Only for the Response: "With children/family”

BRIXEN
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|
Gisteumfrage IDM e
Expenses/cost 393

How satisfied are you with the current relation of quality and price in destination? (5 = very satisfied, 1 = unsatisfied, 0 = no answer)

Accomodation

Food and drink
Gondola lifts Plose
Recreational activities {eg., museums, gulded tours)

Shopping

SN LR ER FE AE 1
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Gasteumfrage

Reason for holiday and activities

How did you hear about the region?

140

120

100

BO

G

40

20

151

Friends/ralatives

Othar

Google or ofher
search engines

Social Media

100
95
48
41
o 2% 4% 2% Iﬂ%

Oniine advertising

41

South Tyral
adverfising

25

Accommaodation
providers

23
IE‘::II:-:I

Brixen Tourism

Destnation Tour
ratingfreviaws oparaiors Tourist
platform office

‘ INHGUATDREY
I DEVELOMERT.
MARKETERL.

393

13

-

Media'Mews
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» O
Gisteumfrage IDM =
Reason for holiday and activities 393

How important are the following factors in choosing your holiday destination? (5 = very important, 1 = unimportant, 0 = no answer)

Being active

Combination city and mountains

Doing something for mind/education
Enjoying the region’s natural landscape

Feeling at home

Finding some inner peace/enjoying the silence

doplfan

Individual and exciusive experiences

Spending time with partnerffamily/friends

The holiday region's focus on sustainability

Trying typical regional food & drink

S5ed@3n2el el

BRIXEN
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Gasteumfrage

Reason for holiday and activities

Why did you choose this region as your holiday destination?

W

FRMNOYATERY.
O LR N,
BAERECTERS

393

200
150
100

50 a7

."|:| 1}"-'.-"'5 Tﬂ."r-: ?"_".-"'n- ."-.'.| r.li"'-n l D':J"n .QI:I.I'IID
|:_:|
#'-., i -F' .ﬂ_ﬁ-.;ﬂ: .:-.‘1-5 #_.:& ﬂ o ﬁ"tﬂaﬁ
+ v &7 *::-f‘ -;!- _
"':5'::' 15,;-.'-'3':I .1;:1-::'1} ,&ﬁﬁb .-:'?-Q& :E"-.,"-‘:Fr. "_.3';-. #j.f“'.*} _i.,_'-bd_. h:h"-_-.::.:f'ﬂ' i:l_--:-!-:’."!. ,:.f:'i""'q' .la..!.'.ﬁl'-'
L#:il 1:.5!.' ﬁﬁ?ﬂ,‘ e ':i:-.!:"{".h o d;_-;[ o IE‘-.."I. {#:::.'!_ .‘s‘-.ﬁ'.-" | &E— Lea b
o s o at ol o " & ¥
(JEE-. 'E:E' __'l:-."E. ."li'-" -,:.,‘-F" , .|_,:':|
';'-'-I'-'II' e
':I"" 1.'-.?'
o oF
g
Have the expectations you had prior to the trip been fulfilled? (1 = Not at all fulfilled, 4 =
281
Completely fulfilled) B 5
3 25 95%
, N
2.29%
|
- 1 ' 0. 25%
0 20 440 &0 100

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gasteumfrage

Reason for holiday and activities

Which of the following did you use/try during your stay?

268
250
226
214
200
155
150
100
86
50
B 8% % 9% Yo
0

shopping in Gaondala s Hiking trail Museums and Cither
Brixan Plosa natwork cullural offers'n

79

L%

Swimming Poaol
Adquarana

49

2%

Cyeling roule
ratwork

37
24

9% IIIE?E

Guided activilies Playgrounds
(o.g. Guided city
tours, theatnical

1Gurs, guided bike
of hsking 1ours)

W
INMORDATORE.
IDM
MAERETER S

393

18 1B 19
.5% .4% R

Climbang Hall Bicycle Ranial Bike Park Plosa

BRIXEN
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Gasteumfrage ‘iDM souons

MARELETTRE.

Sustainability 393

What do you associate with the term "sustainable tourism™? (5 = totally agree, 1 = disagree, 0 = no answer)

Careful/sustainable production of regional products

Clean air

Conservation of resources at accommodations! gastronomy
Emisslon-free/low-emission travel

Landscape-friendly architecture

Low/no use of plastic at accommodations/gastronomy/restaurants
Pedestrian-friendly villages with car-free sireets

Preservation of cultural heritage

Use of green energy at the various accommodations and other tourist infrastructure
Use of public transport on site

Use of regional and/or organic products for gastronomy/restaurants

Use of tap water as drinking water

Waste recycling

sS@dein2el el

BRIXEN
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Gasteumfrage IDM :::5
sustainability 203

Are you familiar with tourism sustainability Which sustainability certifications do you know? -

certifications? .. A
Uso lampade a lad

Tourrsemais Watch, CSR, Respact

social

Klimahaus

IS0 14021

GSTC

Gedo

GSCT

Grean Michelin Star w
Grean globe, ecolabel

No
360 (91.6%)

How important is certification when selecting your ideal holiday reglon? (1 = Unimportant, & = Very important) *

d

How important is cerlification when selecting vour ideal holiday
region? {1 = Unimportant, 5 = Very important) s T -

Yes 33 (8.4%)

100

(]
[

*Only who is familiar with certifications

BRIXEN
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‘ IMMOGATOEY.
Gasteumfrage IDM 5
Sustainability 3903

Would you return to this destination for holiday?

Yes 387 (98.5%) —

— No 6 (1.5%)

BRIXEN
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Giasteumfrage IDM =
Sustainability 303

Net Promoter Score

63

-100 100
Category Responses Percentage
# Detractor(0-6) 25| 6.36%
] Passive(7-8) 96 24.43%
+| Promoter(9-10) 272 | 69.21%
Total 393 100.00%

BRIXEN


https://app.powerbi.com/groups/me/reports/82769fb4-d126-485b-b207-d28c423313d5/?pbi_source=PowerPoint

Gasteumfrage

General questions

In which holiday village do you stay?

70

B0%

o0%%

40%%

30%%

2%

10%%

L%

Erixen/Bressanone and surroundings

=2
s
o
o

Brizen/Bressanona 1own

I ¥

VahmN\ama

0.3%

Franrensfesie'Fortezrza

‘ FRNOYATDRI.
l OEvELGPERY,
MANEETENL

393
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Gdsteumfrage

General questions

How long do you stay in the region?

20%

15%

1%

0%

=
o
=

19.5%

13.7%

3 nights 4 nighis 7T nighis 5 nighis

12.5%

11.7%

8.2%

mare 2 nights @ nighis
than 7
naghts

What type of accommeodation did you
choose?

S0%
40%%
30%
o &
3 ¥l
Eﬂ'q'h : I"'_l-..
==
10% :_
o=
(Cir)
I .

: =
aild4/4s a1 3% BE&E / Farm 1/ 2 star Youth
siar holel siar hotal Apartm. .. holidays hotal Hosisl

Reside
Guasth__.

L]

(MMOMATONE.
I XL rERE,
RAANENTERE.

393

What type of board did you choose?

30%
25%
20%
15%

10%

z
5% o &
0% . E -
ﬁj.'l'-;" ﬁ:.'ﬂ"h F-ﬂ'-'*
l:h_ll h"-:l "3'" EI._I-I"::.._;IP'F'
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Gisteumfrage IDM

General questions 393

Is this your first stay in this region?

Yes 180 (45.8%)

No 213 (24.2%)

BRIXEN
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Gisteumfrage IDM ==

General questions 213

At what time of year did you visit this region? *

136
113
104
848
53% 33% 49% I 41%

Summer Winter Autumn Spring

140

120

100

B

i

=

i

40

20

“Only if the Response of question "Is this your first stay in region?" is No.
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Gasteumfrage IDM =5

General questions 393

Have you holidayed in other regions of "Siidtirol/Alto Adige"?

Yes 257 (65.4%)

Mo 136 (34.6%)

BRIXEN
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Gasteumfrage IDM s

General questions 257

How often have you been on holiday in "Sldtirol/Alto Adige"? *

4-10 times 75 (29.3%)

2-J times 20 (19.9%)

more than 10 times 105 (41.0%)

1 time 20 (10.2%)

“Cinly if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes.

BRIXEN
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Gasteumfrage

General questions

In which holiday village did you overnight? *

140
120

100

Bruneck/Brunico and Gradenal Gardena

surrcundingsin

Bolzano/Bozen and
surmoundingsain

klaranfo and
surroundings

*Only if the Response of question "Have you holidayed in other South Tyrolean holiday regions?" is Yes

191
129
B89
77 76
BO 79
68
60
40
20
H9%a 0% 30% 0% 30% 28% 26%
0

Alta Badiain Drei Zinnen
Diotomiten/Tras

Peaks'n

Seisar Alm/Alps di
Ui

68

26%

Vinschgauwal VYenosta

‘ MM OATORT.
I GEVELOMFERY.
MARKETERS.

257

12%

Egoental®/al d'Ega'n
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